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Indice Indice Indice Indice Indice

Dairy Products 115.7 4.2% 119.9 3.6% 124.6 3.9% 129.1 3.7% 1 30.3 0.9% Produits laitiers

Fresh Milk 112.0 2.9% 116.9 4.3% 123.0 5.2% 127.8 3.9% 129.1 1.0% Lait frais

Butter 117.9 2.0% 119.7 1.5% 123.6 3.3% 126.7 2.4% 125.0 -1.3% Beurr e

Cheese 118.6 5.6% 123.0 3.7% 125.8 2.3% 129.2 2.7% 129.7 0.4% Fromag e

Fats & Oils 110.3 1.6% 114.2 3.5% 129.7 13.6% 140.6 8.4% 140.7 0.0% Matières grasses et huiles

Coffee & Tea 109.8 3.5% 110.3 0.5% 112.4 1.8% 118.1 5.1% 122.2 3.5% Café et thé

Non-alcoholic Beverages 103.8 0.4% 106.4 2.5% 106.5 0.0% 115.2 8.2% 119.0 3.3% Boissons non alcoolisées

Fresh or Frozen Beef 106.2 0.1% 109.1 2.7% 111.3 2.0% 117.7 5.8% 117.6 -0.1% Boeuf frais ou congelé

Fresh or Frozen Pork 100.9 -5.2% 101.5 0.6% 102.9 1.4% 106.6 3.6% 106.5 -0.1% Porc frais ou congelé

Fresh or Frozen Chicken 114.6 0.4% 122.9 7.2% 128.0 4.1% 134.0 4.7% 133.9 -0.1% Volaille fraîche ou congelée

Eggs 111.9 2.6% 118.4 5.8% 123.3 4.1% 125.4 1.7% 127.9 2.0% Oeufs

Fresh Fruit 98.4 2.2% 99.6 1.2% 101.2 1.6% 107.6 6.4% 104.3 -3.1% Fruits frais

Fresh Vegetables 95.3 6.1% 95.2 -0.2% 96.5 1.5% 105.8 9.6% 103.1 -2.6% Légumes frais

Bakery & Other Cereal Products 113.6 3.5% 118.1 4.0% 132.4 12.1% 137.9 4.1% 138.8 0.7%
Produits de boulangerie et autres 
produits céréaliers

Food 108.9 2.4% 111.8 2.6% 115.7 3.5% 121.4 4.9% 123.1 1.4% Aliments

Food purchased from Stores 108.0 2.3% 110.9 2.6% 115.2 3.9% 121.5 5.5% 122.7 0.9% Aliments achetés en magasin

Food purchased from Restaurants 111.1 2.6% 114.1 2.7% 117.0 2.5% 121.1 3.5% 124.0 2.4% Aliments achetés en restaurant

All Items 109.1 2.0% 111.5 2.1% 114.1 2.4% 114.4 0.3% 116.5 1.8% Tous l es produits

Source: Statistics Canada, Table 329-0056 Source : Statistique Canada, Tableau 329-0056
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